“I want my daughter to be proud of her mom when she grows up. | want her to know
that women can do anything we put our minds to, including being our own boss.”
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SELECTION CRITERIA

Financial strength
MY STORY Competitive rates and fees

Personal and business products and services

Value-adds
I've long admired Dr. Ann Wigmore and try to live by her motto: “The food you eat can

be either the safest and most powerful form of medicine or the slowest form of poison.” She
- along with my - is the inspiration for my new business, a juice

and smoothie bar.

| started Juniper’s Juice Box after the tech startup where I'd been working as a dietitian was
acquired. | used my severance pay along with some savings to secure a lease, but
. I also have relied heavily on a local

network of women business owners - they are a great source of advice, encouragement and

friendship.
So far, Juniper’s Juice Box has been doing great, but . While
I'm fine with basic back-office functions, | know and

employee benefit planning as | take on more employees.

I've been researching financial services firms online and asking around my network for
advisors who can provide both professional and personal financial services. On the business

side, . On the personal side,
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